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Mandarin Oriental, Bangkok Colleagues “Clean Up the World”
On 18 September 2015, Mandarin Oriental, Bangkok joined forces with the Bangkok Metropolitan Administration to participate in 
Clean Up the World, a global campaign led by the United Nations Environment Programme (UNEP). The programme aims to inspire 
and empower communities worldwide to clean, fix and conserve the environment. Over 70 colleagues and 25 district members 
came together to clean Wat Muang Kae, a Buddhist temple situated within walking distance of Mandarin Oriental, Bangkok. 
This community effort was part of the hotel’s Human Resources initiative called Happy Workplace, which is based on eight key 
elements—soul, heart, body, mind, family, wealth, relaxation and community—and aims to promote a healthy work-life balance and 
overall well-being for colleagues.

Mandarin Oriental, Paris Helps Feed the Homeless 
On 27 November 2015, a group of 20 Mandarin Oriental, Paris 
colleagues came together to support La Soupe Saint Eustache, a local 
organisation that collects food and provides meal service to the poor 
during the winter season in Paris. Hotel colleagues were stationed 
outside a local supermarket and collected donated food items from 
customers on behalf of La Soupe Saint Eustache. The colleagues’ 
efforts contributed to the nearly 10 tons of food donated to the 
organisation in 2015. 



Community Programmes
Here are some examples of charitable activities undertaken 
by our hotels to support their local communities.

Mandarin Oriental,  
Washington DC

For the fifth consecutive year,  
Mandarin Oriental, Washington DC  
took to the streets for its FANtastic 

March, a 5K fundraiser event on  
12 September 2015. With the Group’s 
matching grant, colleagues donated 
US$50,000 to Jan’s Tutoring House, 

which provides educational and 
enrichment activities for inner city 
youth in the District of Columbia.

Mandarin Oriental,  
Miami

The Hospitality Institute is a programme 
of the Miami International Hospitality 

Center at Miami Dade College, 
which connects residents in need 
with job opportunities in the local 

hospitality and tourism industry. Hotel 
colleagues volunteered their time in 
2015 by providing individuals with 

job readiness and customer service 
training. Since its inception in 2007, 

The Hospitality Institute has provided 
training and job placement assistance 
to thousands of participants in need.

Mandarin Oriental,  
Atlanta

In support of Breast Cancer Awareness 
Month, Mandarin Oriental, Atlanta 

introduced a variety of creative 
promotions to benefit the American 
Cancer Society. The Spa offered the 

Body, Mind & Pink experience, in which 
15% of each treatment booked was 
donated. The Café & Bar offered a 

menu of pink beverages and donated 
US$1 of every “pink” beverage sold. 
Colleagues also participated in the 

Making Strides Against Breast Cancer 
Walk on 24 October 2015. 
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Mandarin Oriental,  
Tokyo 

The Tōhoku Disaster Relief Fund 
provides assistance to local 

communities still affected by the 
devastating 9.0 magnitude earthquake 
that struck the Tōhoku region in 2011. 

Colleagues from Mandarin Oriental, 
Tokyo participated in the organisation’s 

annual Fun Run to benefit disaster 
relief. A group of 10 hotel staff raised 

money and raced around Tokyo’s 
Imperial Palace grounds in support of 

this important local cause.

Hotel Ritz,  
Madrid

Fundación Menudos Corazones (Little 
Hearts Foundation) is a Spanish non-

profit organisation whose mission is to 
improve the quality of life of children 

with congenital heart defects and 
provide support for their families. On 
26 May 2015, Hotel Ritz, Madrid held 
a charity event in the hotel’s terrace 
and garden to help raise awareness 

for this important cause among 
members of the local community. 

Heart-inspired jewelry was sold during 
the event, with proceeds benefiting 

the Little Hearts Foundation.

Mandarin Oriental,  
Kuala Lumpur

Mandarin Oriental, Kuala Lumpur 
works closely with Reach Out 

Malaysia, a non-profit organisation 
which feeds the homeless, rural 
and urban poor in the city. Each 

night after the hotel’s Mosaic 
restaurant closes, the culinary team 

packs leftover food into reusable 
containers for collection by Reach 
Out volunteers. Since 2010, Reach 
Out Malaysia has distributed over 

2,500 packets of food, clothes 
and toiletries on a weekly basis.
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Future Directions
In 2015, we have endeavoured to increase the relevancy of our reporting and better inform our stakeholders 
on sustainability issues in the future. As the Group’s first report to be published using the G4 standards from 
the Global Reporting Initiative, we are as focused as ever to work towards continuous improvement of our 
environmental performance sustainability with the utmost transparency.
 
Looking ahead, we will provide our hotels with the necessary resources and leadership to achieve our 2020 
environmental goals as well as group-wide commitments and practices to deliver excellence, advance 
sustainability and champion the communities in which we operate. The aim is to recognise and openly address 
future sustainability challenges and ambitions as well as understand that each Mandarin Oriental property is 
unique, and our strategies must be adapted to each hotel’s individual performance and local conditions.
 
As ever, stakeholder feedback supports our on-going efforts to improve our performance and to provide more 
transparent communication. If you would like to share your views on our sustainability progress and on this report, 
please contact our corporate responsibility team at sustainability@mohg.com.
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Total Workforce
TOTAL WORKFORCE MALE % FEMALE % TOTAL %

By Region 7,010 55% 5,843 45% 12,853  

Asia 4,045 54% 3,396 46% 7,441 58%

Europe 1,522 59% 1,070 41% 2,592 20%

The Americas 1,327 53% 1,186 47% 2,513 20%

Corporate 116 38% 191 62% 307 2%

By Employment Contract 7,010 55%  5,843  45% 12,853  

Full-time 6,648 55% 5,352 45% 12,000 93%

Part-time 205 44% 256 56% 461 4%

Casual 157 40% 235 60% 392 3%

By Colleague Category  7,010  55% 5,843  45%  12,853  

Line Staff 4,579 55% 3,780 45% 8,359 65%

Management 1,785 56% 1,406 44% 3,191 25%

Executive 194 61% 126 39% 320 2%

Other (Casual/Trainee) 452 46% 531 54% 983 8%

By Age Group  7,010 55%  5,843 45%  12,853  

Under 30 2,452 51% 2,366 49% 4,818 37%

30 to 50 3,548 57% 2,689 43% 6,237 49%

Over 50 1,010 56% 788 44% 1,798 14%

By Nationality  7,010  55%  5,843 45%  12,853  

Asia 4,197 53% 3,658 47% 7,855 61%

Europe 1,404 57% 1,038 43% 2,442 19%

North America 698 49% 735 51% 1,433 11%

South America 243 61% 158 39% 401 3%

Africa 329 70% 142 30% 471 4%

Oceania 15 58% 11 42% 26 1%

Other 124 55% 101 45% 225 2%

EXECUTIVE TEAM & BOARD OF DIRECTORS1 MALE % FEMALE % TOTAL %

By Age Group  

Under 30 - - - - - -

30 to 50 2 - 1 33% 3 21.4%

Over 50 9 82% 2 18% 11 78.6%

By Nationality       

Europe 8 80% 2 20% 10 71.4%

North America 2 67% 1 33% 3 21.4%

Oceania 1 100% 0 0% 1 7.1%
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Turnover 
NEW COLLEAGUES MALE % FEMALE % TOTAL % OF TOTAL

Hires by Age Group 3,200 54% 2,695 46% 5,895 45.9%

Under 30 1,913 51% 1,810 49% 3,723 63.2%

30 to 50 1,116 59% 791 41% 1,907 32.3%

Over 50 171 65% 94 35% 265 4.5%

Hires by Region 3,200 54% 2,695 46% 5,895 45.9%

Asia 1,656 52% 1,537 48% 3,193 54.2%

Europe 1,239 62% 768 38% 2,007 34.0%

The Americas 284 45% 341 55% 625 10.6%

Corporate 21 30% 49 70% 70 1.2%

TOTAL TURNOVER MALE % FEMALE % TOTAL % OF TOTAL

Separations by Age Group 2,762 55% 2,258 45% 5,020  

Under 30 1,466 53% 1,314 47% 2,780 55.4%

30 to 50 1,100 57% 814 43% 1,914 38.1%

Over 50 196 60% 130 40% 326 6.5%

Separations by Region 2,762 53% 2,258 45% 5,020  

Asia 1,447 54% 1,248 46% 2,695 53.7%

Europe 974 62% 604 38% 1,578 31.4%

The Americas 329 48% 356 52% 685 13.6%

Corporate 12 19% 50 81% 62 1.2%

Turnover Rate by Age Group  39.4%  38.6%  39.1%

Under 30 59.8% 55.5% 57.7%

30 to 50 31.0% 30.3% 30.7%

Over 50 19.4% 16.5% 18.1%

Turnover Rate by Region       

Asia 35.8% 36.7% 36.2%

Europe 64.0% 56.4% 60.9%

The Americas 24.8% 30.0% 27.3%

Corporate 10.3% 26.2% 20.2%

PERFORMANCE INDICATOR UNIT REGION 2013 2014 1 2015

Safe Sound & Sustainable

Audit Results % Compliance 88.3 90.1 90.8

Lost Time Incident Rate Lost time Incidents / 
100 employees

ALL 3.01 2.32 6.66

Asia 2.71 2.35 2.85

Europe 4.20 3.56 14.30

The Americas 3.06 1.44 13.84

Lost Time Incident Severity Rate Severity of incidents / 
100 employees

ALL 27.30 25.07 24.29

Asia 26.89 22.69 19.84

Europe 40.42 31.98 33.12

The Americas 19.11 27.52 32.73

Health & Safety Incidents: Audit Results
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Environmental Performance Summary
PERFORMANCE INDICATOR UNIT 2013 2014 2015

Energy  

Absolute Energy Consumption  
(Actual) 

GJ 1,199,172 1,332,327 1,449,334

MMBTU 1,136,596 1,262,803 1,373,704

Absolute Energy Consumption  
(Baseline)

GJ 1,336,540 1,449,528 1,644,669

MMBTU 1,266,795 1,373,887 1,558,846

Energy Intensity  
(Actual) 

MJ / m2 1.700 1.632 1.613

MMBTU / ft2 150 144 142

Scope 1 Percentage 32% 29% 31%

Scope 2 Percentage 68% 71% 69%

Emission  

Absolute Emissions  
(Actual) 

tons (metric) of CO2-e 136,735 159,875 173,310

tons (US) of CO2-e 150,723 176,230 191,040

Absolute Emissions  
(Baseline)

tons (metric) of CO2-e 155,631 181,867 202,893

tons (US) of CO2-e 171,552 200,471 223,649

Emission Intensity  
(Actual)

kg CO2-e / m2 194 196 193

lb CO2-e / ft2 52 61 66

Scope 1 Percentage 15% 13% 13%

Scope 2 Percentage 85% 87% 87%

Water  

Absolute Water Consumption  
(Actual)

m3 3,115,732 2,999,818 3,233,580

million gallons (US) 823 793 854

Absolute Water Consumption  
(Baseline)

m3 3,208,705 3,234,307 3,410,695

million gallons (US) 848 855 901

Water Intensity
litres / guest night 983 902 955

gallon (US) / guest night 260 238 252

Waste

Total Waste
kilograms 9,635 12,599 14,447

pounds 21,242 27,777 31,849

Diverted Waste
kilograms 2,286 3,742 4,419

pounds 5,039 8,250 9,742

Waste Landfill Intensity
kilograms / guest night 3.46 3.56 3.58

pounds / guest night 7.63 7.84 7.89

Diversion Rate percent 24 30 31

Operational Data

Total Air Conditioned Area
m2 705,227 816,413 898,305

ft2 7,590,998 8,787,787 9,669,270

Mandarin Oriental, Sanya and Mandarin Oriental, Bodrum have been excluded from water intensity measures. In general, properties have been excluded if the 
data is distorted by major changes or abnormally high values (where, for example, irrigation is included). 

Mandarin Oriental, Bodrum has been excluded from the waste figures due to incomplete data.
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GRI G4 Content Index

INDICATOR DESCRIPTION LOCATION

I .  General  Standard Disclosures

Strategy and Analysis

G4-1 Statement from the most senior decision-maker about  
the relevance of sustainability and organization’s strategy Message From The CEO (p. 4)

Organizational Profile

G4-3 Name of the organization About The Mandarin Oriental Hotel Group (p. 3)

G4-4 Primary brands, products, and services About The Mandarin Oriental Hotel Group (p. 3)

G4-5 Location of the organization’s headquarters About The Mandarin Oriental Hotel Group (p. 3)

G4-6 Number of countries where the organization operates About The Mandarin Oriental Hotel Group (pp. XX)

G4-7 Nature of ownership and legal form About The Mandarin Oriental Hotel Group (p. 3)

G4-8 Markets served, and types of customers and beneficiaries About The Mandarin Oriental Hotel Group (p. 3)

G4-9 Scale of the organization About The Mandarin Oriental Hotel Group (p. 3) 
Scope of 2015 Operations (p. 6)

G4-10 Total number of employees by employment contract and gender Appendix: Total Workforce (p. 73)

G4-11 Percentage of total employees covered by  
collective bargaining agreements. Data is not consolidated at the Group level for the reporting period.

G4-12 Description of supply chain Sourcing Responsibly (p. 56)

G4-13 Significant changes during the reporting period regarding the 
organization’s size, structure, ownership, or its supply chain There were no significant changes during the reporting period.

G4-14 Whether and how the precautionary approach  
or principle is addressed by the organization. 

Goals, Commitments and Practices (p. 6) 
Safe, Sound and Sustainable Programme (p. 14) 
Long-Term Outlook (p. 16)

G4-15
Externally developed economic, environmental and  
social charters, principles, or other initiatives to which  
the organization subscribes or which it endorses. 

None during the reporting period.

G4-16 Memberships in associations and  
national/international advocacy organizations Stakeholder Engagement (pp. 20–21)

Identified Material Aspects and Boundaries

G4-17 All entities included in the organization’s consolidated  
financial statements or equivalent documents

2015 Annual Report (“Principal Subsidiaries, Associates,  
Joint Ventures and Managed Hotels”, p. 85)

G4-18 Process for defining the report content and the Aspect Boundaries Materiality Assessment (p. 22)

G4-19 All the material aspects identified in  
the process for defining report content. Materiality Assessment (p. 22)

G4-20
The aspect boundary for each material aspect  
within the organization and whether the aspect is  
material for all entities within the organization

Materiality Assessment (p. 22)

G4-21 Whether the aspect boundary for each material  
aspect is outside the organization Materiality Assessment (p. 22)

G4-22 Effect of any restatements of information provided in  
previous reports, and the reasons for such restatements. None during the reporting period.

G4-23 Significant changes from previous reporting  
periods in the Scope and Aspect Boundaries. None during the reporting period.

Stakeholder Engagement

G4-24 List of stakeholder groups engaged by the organization. Stakeholder Engagement (pp. 20–21)

G4-25 Basis for identification and selection of  
stakeholders with whom to engage. Stakeholder Engagement (pp. 20–21)

G4-26 Organization’s approach to stakeholder engagement Stakeholder Engagement (pp. 20–21)

G4-27
Key topics and concerns that have been raised  
through stakeholder engagement, and how the organization  
has responded to those key topics and concerns 

Stakeholder Engagement (pp. 20–21) 
Materiality Assessment (p. 22)

To facilitate stakeholders in understanding and benchmarking our corporate responsibility performance, our reporting follows the Global Reporting Initiative G4 
disclosure framework, which is an internationally recognized set of indicators for economic, environmental and social aspects of business performance. GRI 
guidelines help companies in selecting material content and key performance indicators. For additional information, please visit www.globalreporting.org.
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INDICATOR DESCRIPTION LOCATION

Report Profile

G4-28 Reporting period for information provided. Our reporting period is calendar year 2015.

G4-29 Date of most recent previous report 2014 Sustainability Report

G4-30 Reporting cycle Annual

G4-31 Contact point for questions regarding the report or its contents. sustainability@mohg.com

G4-32 GRI Index with “in accordance” option chosen  
and references to External Assurance Reports

We have self-reported in accordance with the  
G4 framework at the “Core” level.

G4-33 Organization’s policy and current practice with  
regard to seeking external assurance for the report 

We did not seek external assurance  
during the reporting period.

Governance

G4-34
Governance structure of the organization, including committees  
of the highest governance body and those responsible for  
decision-making on economic, environmental and social impacts. 

Management and Governance (pp. 12-13)
(Additional information on our Corporate Governance Website 
(“Committee Composition”.)

Ethics and Integrity

G4-56 Describe the organization’s values, principles, standards and norms 
of behavior such as codes of conduct and codes of ethics. 

Guiding Principles and Corporate Responsibility Policy (p. 10) 
Responsible Operating Practices (p. 15)

I I .  SPECIFIC STANDARD DISCLOSURES

Economic

Economic 
Performance

DMA Disclosure on management approach 2015 Annual Report

G4-EC1 Direct economic value  
generated and distributed 2015 Annual Report (Financial Statements, pp. 28)

G4-EC2
Financial implications and other risks and 
opportunities for the organization’s activities 
due to climate change

Enterprise Risk Management (p. 15)
Long-Term Outlook (p. 16)

G4-EC3 Coverage of the organization’s  
defined benefit plan obligations 2015 Annual Report (Pension Obligations, pp. 41)

Environmental Stewardship

Energy 

DMA Disclosure on management approach Reducing Energy and Emissions (p. 42–47)

G4-EN3 Energy consumption  
within the organization

Our Performance: Energy Consumption (p. 46)
Appendix: Environmental Performance Summary (p. 75)

G4-EN5 Energy intensity Our Performance: Energy Consumption (p. 46)
Appendix: Environmental Performance Summary (p. 75)

Water 

DMA Disclosure on management approach Conserving Water (p. 48–51)

G4-EN8 Total water withdrawal by source Our Performance: Water Consumption (p. 50)
Appendix: Environmental Performance Summary (p. 75)

Biodiversity

DMA Disclosure on management approach Respecting Biodiversity (pp. 60–61)

G4-EN11

Operational sites owned, leased,  
managed in, or adjacent to, protected areas 
and areas of high biodiversity  
value outside protected areas

Respecting Biodiversity (pp. 60–61)

Emissions  

DMA Disclosure on management approach Reducing Energy and Emissions (pp. 42–47)

G4-EN15 Direct greenhouse gas (GHG)  
emissions (Scope 1) Appendix: Environmental Performance Summary (pp. 75)

G4-EN16 Energy indirect greenhouse gas  
(GHG) emissions (Scope 2) Appendix: Environmental Performance Summary (pp. 75)

G4-EN18 Greenhouse gas (GHG) emissions intensity Our Performance: Greenhouse Gas Emissions (pp. 47)
Appendix: Environmental Performance Summary (pp. 75)

Effluents and 
Waste

DMA Disclosure on management approach Managing Waste (pp. 52–55)

G4-EN23 Total weight of waste by  
type and disposal method

Our Performance: Waste-To-Landfill Diversion (p. 55)
Appendix: Environmental Performance Summary (p. 75)

Supplier 
Environmental 
Assessment 

DMA Disclosure on management approach Sourcing Responsibly (pp. 56–60)

G4-EN32
Percentage of new suppliers that were 
screened using environmental criteria

Environmental and Social Screening (p. 56)
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INDICATOR DESCRIPTION LOCATION

III. Labor Practices and Decent Work

Employment
DMA Disclosure on management approach Engaging Our Colleagues (pp. 34–35)

G4-LA1 Employee turnover Appendix: Turnover (pp. 74)

Occupational 
Health  
and Safety 

DMA Disclosure on management approach Safe, Sound and Sustainable Programme (p. 14)
Committing to Health, Safety and Wellness (pp. 30, 33)

G4-LA6

Type of injury and rates of injury, 
occupational diseases, lost days, and 
absenteeism, and total number of work-
related fatalities, by region and by gender

Our Performance: Occupational Health and Safety (p. 30)
Appendix: Health & Safety Incidents: Audit Results (p. 74)

Training and 
Education 

DMA Disclosure on management approach Investing In Training And Education (pp. 36–37)

G4-LA10

Programs for skills management and 
lifelong learning that support the continued 
employability of employees and assist them 
in managing career endings

Investing In Training And Education (pp. 36–37)

G4-LA11

Percentage of employees receiving  
regular performance and career 
development reviews, by gender  
and by employee category

Partnering with Colleagues to Chart Their Careers (p. 36)

Diversity 
and Equal 
Opportunity 

DMA Disclosure on management approach Promoting Diversity and Inclusion (pp. 38–39)

G4-LA12

Composition of governance bodies and 
breakdown of employees per employee 
category according to gender, age group, 
minority group membership, and other 
indicators of diversity

Appendix: Total Workforce (p. 73)

Supplier 
Assessment 
for Labor 
Practices 

DMA Disclosure on management approach Sourcing Responsibly (pp. 56–60)

G4-LA14 Percentage of new suppliers that were 
screened using labor practices criteria Environmental and Social Screening (p. 56)

IV. Human Rights

Supplier 
Human Rights 
Assessment 

DMA Disclosure on management approach Sourcing Responsibly (pp. 56–60)

G4-HR10 Percentage of new suppliers that were 
screened using human rights criteria Environmental and Social Screening (p. 56)

V. Society

Local 
Communities 

DMA Disclosure on management approach Championing Community (pp. 64–71)

G4-SO1

Percentage of operations  
with implemented local community 
engagement, impact assessments,  
and development programs

All operations had local community engagement  
programs during the reporting period. 

Anti-
Corruption

DMA Disclosure on management approach Responsible Operating Practices (pp. 15)

G4-SO4 Communication and training on  
anti-corruption policies and procedures Managing Anti-Corruption Risk (pp. 15)

VI. Product Responsibility

Customer 
Health and 
Safety 

DMA Disclosure on management approach Safe, Sound and Sustainable Programme (p. 14)
Committing to Health, Safety and Wellness (pp. 30–33)

G4-PR1

Percentage of significant product and 
service categories for which health and  
safety impacts are assessed  
for improvement 

Safe, Sound and Sustainable Programme (p. 14)

Product 
and Service 
Labeling  

DMA Disclosure on management approach Delighting Our Guests (pp. 26–29)

G4-PR5 Results of surveys measuring  
customer satisfaction Our Performance: Guest Satisfaction (p. 29)

Customer 
Privacy 

DMA Disclosure on management approach Responding to Emerging Information  
Protection Challenges (p. 29)

G4-PR8
Total number of substantiated complaints 
regarding breaches of customer privacy  
and losses of customer data 

Responding to Emerging Information  
Protection Challenges (p. 29)
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Endnotes
1	� Economic Impact of Travel & Tourism, 2016 Annual Update: http://www.wttc.org/research/economic-research/economic-

impact-analysis/

2	 World Economic Forum “Global Risks 2016” 11th Edition, 2016. http://www3.weforum.org/docs/GRR/WEF_GRR16.pdf

3	 World Resources Institute, http://www.wri.org/our-work/topics/water

4	 UN Sustainable Development Goals: https://sustainabledevelopment.un.org/sdgs

5	 United States Bureau of Labor Statistics “Work-related Fatalities, Injuries, and Illnesses”, 2013. www.bls.gov/iag/tgs/iag72.htm  

6	 Diesel will remain the primary fuel source for stand-by generators.  

7	� Reductions—in energy use, greenhouse gas emissions and water use—are calculated as the difference between the absolute 
performance in the current year and a “baseline” value, which assumes that no measures have been taken to increase 
efficiency since the reference year 2007. The baseline is corrected for variable factors such as occupancy, weather or number 
of meals served, to ensure that data is comparable from year to year. The method we developed follows the guidelines 
established by the International Performance Measurement and Verification Protocol (IPMVP).  

8	� Scope 1 emissions are composed of emissions from direct energy sources, including natural gas, diesel and propane. Scope 
2 emissions are the sum of emissions from indirect energy sources, including electricity generation, chilled water and heated 
water/steam. Due to the nature of our business, indirect emissions (Scope 2) make up the largest component of our emissions. 
Electricity emission factors for properties outside the US have been obtained from the International Energy Agency. Electricity 
emission factors for US properties have been based on the eGrid of the US Environmental Protection Agency (EPA). Chilled 
water purchased from external sources such as district or centralised cooling has been converted to energy and emissions 
using the simplified approach for electric-driven compressor and a COP of 4.2 as defined by California Climate Change 
Registry. Steam or heating purchased from external sources such as district or centralised heating has been converted to 
emissions using Energy Information Administration, Voluntary Reporting of Greenhouse Gases, Appendix N.  

9	� Renewable Energy Certificates (RECs) are included in the emission calculations, Annual average greenhouse gas emissions 
per passenger vehicle is 5.10 t CO2-e per year as in www.epa.gov/cleanenergy/energy-resources/refs.html. Emissions from 
stationary combinations, such as boilers, have been based on the Greenhouse Gas Protocol Cross Section Tools.  

10	 U.S. Environmental Protection Agency: www.epa.gov/cleanenergy/energy-resources/refs.html  

11	� Circle of Blue: http://www.circleofblue.org/2015/world/price-of-water-2015-up-6-percent-in-30-major-u-s-cities-41-percent-
rise-since-2010/

12	 WRI Aqueduct: http://www.wri.org/our-work/project/aqueduct

13	� Mandarin Oriental, Sanya and Mandarin Oriental, Bodrum are included in absolute water consumption figures, but not included 
in water intensity figures due to incompatibility in the data. 
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Mandarin Oriental Hotel Group 
Corporate Office 
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